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Preface

First and foremost, we at Mister Social would like to thank-you for the interest in obtaining

your Free 2022 guide to Digital Marketing. Being digital marketing experts, we are quite

knowledgeable within the field of online branding and the marketing strategies that come with

it. We wrote this little guide in order to give you a peek into our world and what we do on a

daily basis for our wonderful and diverse client base. In this guide, you will find useful

information to help jumpstart or even improve your business’s marketing strategy and

presence within the digital world. Even if you have no experience in the digital world of

marketing, this guide will help you get a start and leave you with a better understanding of the

working fundamentals essential for marketing success. We hope you not only enjoy this guide,

but that you also learn from it and find its contents useful.

Best Regards,
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Quick Start Guide to Building a Website

Building a website can be a daunting task. Millions of questions can flood your mind all at once:

What layout should I choose? What look or theme fits my business best? What should go on my

Landing Page? You may even be asking yourself “where do I start? How do I even build a

website?”. These questions are common among many people and are definitely very important

things to consider in order to create a successful website. We’ve condensed it into 5 simple

steps to help you hit the ground running in building your first website.

Step 1 – Choose Your Website Builder

Today, practically anyone can make a website regardless of technical skill level. There are 2 main

ways to build a website: using WordPress or with a website builder. There are many website

builders available such as Wix, Squarespace, Site123 and Weebly, all of which are perfect for

people without much knowledge or training in website coding and building. Website builders

like these have user friendly interfaces and tools to enable novices to simply add, delete, move

and create elements on each and every page to their liking. Before choosing which website

builder to use, be sure to research what each has to offer in terms of ease of use, available

features and design flexibility, as well as their pricing on different packages.

Step 2 – Choose the Right Plan and Template

After you’ve done your research on the available website builders and what they each are able

to provide you, it’s time to make your decision towards the appropriate plan that best suits

your needs and goals. Although generally most plans range from $10 to $40 per month, each of

them has some variation in available features and abilities. The choice is ultimately up to you

and depends on what you want to accomplish with your website.

Once you’ve decided which plan to coincide with, it’s time to start building! Each website

builder offers pre-made templates to create your website off of and each one is usually different

in their looks and functions. Before making your choice, consider what your brand or business

stands for and the identity you want it to have. This will ultimately set the direction for what

your website will look and feel like.

Step 3 - Set Your Domain Name

Although this step may be one of the easiest, it is also one of the most crucial. Your domain

name is your website's unique web address that appears in the search bar at the top of your

web-browser; without it no one would be able to find your website! This is only one of the

reasons it is so important you set the appropriate domain name. For many businesses and

brands, their preferred domain name will simply be in the form of

“InsertCompanyNameHere.com”. This technique keeps the domain simple, easy to remember
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and, most importantly relevant, which makes it super effective. However, this method doesn’t

always work, namely when your company name is too long – long domain names are not only

harder to correctly remember, but they also don’t look very good. Another thing that doesn’t

look good in a domain name is numbers as it looks unprofessional and adds another element

for people to remember. Lastly, before you’ve set your mind on a domain name, do a quick

google search of it to make sure that it isn’t already taken and that it is unique.

Step 4 – Preview and Test Your Website

The last thing you want to do as a business is offer and incomplete service or unpolished

product, and the same should apply to your website. Once you have everything in place and all

laid out, test it out. Enter the preview mode that your chosen website builder offers and view

your website through the eyes of your customers as they would see it when they visit it. In

addition to this, hand it over to someone else to look at in order to get a fresh perspective; the

fresh pair of eyes may also catch minute mistakes or things that may not adhere very well to

your theme or look. Lastly, be sure to check out what your website looks like in mobile view.

These days, the majority of people will visit a website on their mobile devices, so you want to

be sure that your mobile site looks just as good and polished as your desktop site.

Step 5 – Publish!

Congratulations, at this point you’re ready to launch your website onto the World Wide Web for

everyone to see, including your potential new clients and customers! One thing to keep in mind,

however, is that although your website is live at this point, you are always able to go back and

make minor adjustments and changes, updates or even full makeovers if you so choose to do so.

Because of this, the possibilities are endless, allowing for your website to grow and evolve along

with your business and brand.
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Quick Start Guide to Building a Facebook Page

You’ve probably heard about this thing called Facebook – being that it’s one, if not the biggest

social media platform out there, it probably isn’t much of a surprise. Facebook was founded in

2004 by Mark Zuckerberg and his fellow Harvard university roommates and students. Initially,

Facebook was only limited to Harvard students, but the Facebook we now know today can be

accessed and used by virtually anyone who wishes to. Facebook is such a widely used platform

because it offers global access and communication between friends, family and colleagues alike

– in fact, there are over 2 billion active monthly users, a great thing for those who are looking to

gain exposure for their business.

Step 1 – Sign up!

If you don’t already have a Facebook account, you should probably get on it right away! It’s

easy, free and only takes a few seconds to get started.

Step 2 – Create a Facebook page

Once you have a Facebook account, the next step is to create a Facebook page for your

business. To do this, you must visit Facebook.com/pages/create and choose the type of page

that best suits your needs. If you are building a page for a business, then choose the

business/brand option.

Step 3 – About Your Business

When people look for your Facebook page, they should be greeted with information about it. In

this step, you need to enter your business page’s name, the category you business falls under,

and any contact information regarding your business. This step ensures that you have all the

information about your business set in place so that people will a) be able to find you easier

and, b) be able to understand what it is your business does. After your page is set up, you may

also click the Edit Page Info button to add additional information regarding things such as your

business hours, location and description. Be diligent in filling out as much info as you can here

as it’ll only help your viewer learn more about your business

Step 4 – Adding Personality

This step allows you to show off a little bit of your brand’s personality. Within this step, you

should be adding photos to various places such as your profile photo which acts as your

Facebook page’s icon, and your cover photo which is a landscape style banner that is spread

across the top of your Facebook page. Be sure to choose images that are not only high quality

and clear, but that will also allow your viewer to instantly recognize your business. A great

example that accomplishes this would be putting your business or brand logo as a profile

photo.
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Step 5 – Creating a Username

Like your profile and cover photos, you want the username to allow your viewer to instantly

find and recognize your business. Because of this, you don’t necessarily want to create a unique

username for your page, but rather you want a username that represents it accurately and

precisely. A simple solution to this problem would be to just use your business’s name if it is

available.

Step 6 – Create Posts and Stay Active!

At this point you have successfully created a Facebook page! Be sure to remain active on it,

engaging with visitors and followers on a regular basis in order to keep their attention. Creating

content specifically for your business page, such as photos and videos, can really help generate

interest in your posts as well. Also be sure to share things like news and events going on within

your business with your viewers through the Facebook page.
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Quick Start Guide to Building an Instagram Page

So you want to start an instagram page for your business - where do you begin? How about

understanding what instagram is and what it offers! Instagram is a platform for photo, and

more recently, video sharing. It offers its users an experience to post, share and “like” other

users content in an easy and engaging way. Because visuals are more attention grabbing and

entertaining than text, instagram offers a unique way to broadcast and gain exposure for your

business which can help it grow at a quicker rate, proving the concept that a picture is worth a

thousand words.

Step 1) – Get The App

Although instagram is viewable from your webpage browser, the ability to generate posts is not

available at the time of writing this. Not only that, but a more rich experience is obtained

through the mobile app, which is the main platform that instagram was intended for. to do this,

visit the App Store (apple) or the Google Play Store (android) and download instagram for free.

Step 1) – Sign up and Create a Page

Just like Facebook, you need to create a user account in order to create and access an instagram

page. In order to do this, fill out your preferred email and password after opening the app. After

this, you will be prompted to add some basic information including your page username and a

profile photo. Be sure to make both these things representative of your business, allowing your

customers and other viewers to easily find you. Just like Facebook, it is important to take some

time to view the Edit Profile menu and fill it out with your business’s information.

Step 2) – Convert to a Business Profile

Before moving forward, you may want to consider converting your account into a business

profile. A business account on Instagram will give you more tools to manage and grow your

brand on the platform such as the ability to add your brand's phone number, email, or location

directly on your profile, create ads for your business or products, and have access to

instagram’s analytics in order to learn how well your posts and ads are performing. It’s

important to note that in order to do this conversion, a Facebook business page must already

be created and managed in order to link to. You can refer to the previous quick start guide to

learn about setting up and managing a Facebook Business page. In order to convert to business

profile however, enter your settings and look for the option that reads “switch to business

profile” and follow the prompts.



8

Step 3) – Start Posting

In order for people to discover you, you need to put some content out there. Clicking the +

button allows you to choose a photo or video that you would like to post. Photos or videos

should be interesting, fun and high quality in order to help grab your viewers attention right

away. The photo or video should be accompanied by a caption that also gets the viewers

engaged. Lastly, adding hashtags to your captions will also help your posts and page to be

discovered. A hashtag is simply a keyword phrase, spelled out without spaces, with a pound

sign (#) in front of it. These hashtags can be anything from categories, themes or something

that relates to the content that is posted.

Step 4) – Engagement

The golden rule states that you should “do unto others as you would have them do unto you”,

and, believe it or not, the same applies to instagram. In order to gain likes, comments, followers

and overall engagement, you have to be willing to engage with others. Not only will this help

you get out into the Instagram community, but it also brings people towards your page when

they receive notifications of your likes, comments and follow requests. The more time that you

dedicate to completing these actions, the more return you will eventually see on your page.

Step 5) – Post Stories

Instagram Stories are a more recent update to the lineup of instagram features. Stories allow

you to share photos, videos and other user posts like you normally would on your instagram

page, however they are only temporary available. These images or videos disappear after 24

hours, allowing for a great way to publish unique, timely, or authentic content without flooding

other people’s feeds or cramming content onto your profile. They are also useful for updating

your viewers about live events or posting casual interactions that make people feel closer to

your business or brand.

Step 6) – Post Consistently

You’ve basically made a successful and functioning Instagram page at this point. Your only job

now is to ensure that you are consistently sharing posts and stories to keep your audience

engaged and up to date. Avoid posting periodically over long periods of times, as this can cause

your viewers to lose interest in your page or forget about you all together, leading them to

eventually unfollow you.
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Quick Start Guide to Starting a Blog

Starting a blog is similar to starting up a website, which makes perfect sense considering that a

blog is essentially a type of website that focuses mainly on written content in the form of blog

posts. Most blogs are written from a personal perspective, allowing for others to relate to the

content. In addition, some blogs contain a comment section at the bottom of the page to allow

for viewers to share their thoughts and opinions.

Step 1) – Choosing a Topic

When writing a blog, being a good writer isn’t necessarily the most important requirement.

Instead, the passion for your blog and the topics that you cover is of more importance, as this is

where good quality content is derived from. Whether it’s knowledge and expertise on what

your business is about, or reacting to news and events related to the field your business is in,

your blog topics should be things that you take pride in and look forward to writing and sharing

about.

Step 2) – Finding a website to host

As mentioned in Step 1 of “Quick Start Guide to Starting a Website”, there are many website

builders that you can easily use to host your blog. A blog doesn’t necessarily have to be a

completely separate website either, it can be embedded within your current website as a

separate page or tab. This makes it easier to manage and customize to fit your website and

obtain the same look and feel.

Step 3) – Write Blog Posts

This step is the “meat and potatoes” of your entire blog journey - without it you’d basically have

nothing! Writing a blog post may be somewhat daunting at first, but this comes back to the idea

that you should be passionate and invested in the topics you choose as it will better facilitate

the entire writing process. A blog post can be as long or as short as you wish, however, you need

to keep in mind that you want to provide something that your reader will actually become

invested in and enjoy in order to garner some sort of feeling or response. The more interesting

or informative the topic, the more likely your reader will generate thoughts that they would like

to voice in the comment section, or share on their personal social media with a link to your

post. Another thing that you may want to consider is a blog posting schedule. Whether its a

daily, weekly or monthly blog, giving your readers a heads up on when you will be publishing a

blog post can help bring them back at the appropriate time.
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Step 4) – Link Back to Your Blog Post

You’ve now created yourself a blog, and the only thing you need now is people to read it. In

order to get readers for your blog, you will need to spend some time promoting it, especially

when you first start. You can do this by posting the link or mentioning it in your other social

media platforms. In addition, you should practice similar procedures that are listed in Step 4 of

“Quick Start Guide to Starting an Instagram”, but applying them towards other blog websites in

order to gain engagement.
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Effective Ways to Attract Customers to Your Business

Businesses come and go, and that’s a fact that you will have to come to terms with. It doesn’t

matter how great your business is on paper; if it doesn’t gain any exposure from potential

customers, it won’t survive and will eventually starve to death. For this reason, it is essential to

advertise your business to as many potential customers that you possibly can. Like a bold and

extremely large billboard standing tall on the side of the road, online advertising such as

Facebook and Google ads aim to attract and gain the attention of potential customers while

they use the world wide web. These two methods of advertising make it convenient and

accessible for online buyers to locate your business effectively, which is why it is essential to

have them operating in the background while you manage and run your business.

Setting Up & Running Google Ads

Step 1) – Visit the Google ads site

Google Ads is an effective way to drive qualified traffic, or good-fit customers, to your business

while they're searching for products and services similar to the ones you offer. Not only can

Google Ads boost your website traffic but it can have you receiving more phone calls and

increase your in-store visits. To get started visit the Google Ads site. From there, the setup and

process is as easy as clicking the “Start Now” button, as google walks you through most of the

steps and procedures necessary to get your ads setup and optimized for your business.

Step 2) – Set Up a Campaign

We’ll admit, this next step may become a little confusing and difficult , but bear with us here.

Google Ads allows you to create campaigns for your ads. These campaigns are basically

overviews of the ads that you would like to run and are typically used to organize categories of

products or services offered. Within these ad campaigns, there are AdGroups, which consist of

keywords that are all related to the topic of the ads you wish to run. The ads are basically

grouped within these AdGroups based on their keywords. In order to begin, you must choose

the relevant campaign type and assign it an appropriate name depending on what it is you are

advertising. If you want more information on what each campaign type is for, google provides
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information about each one by hovering your mouse over the question mark (?) icon. If you are

still unsure, default is a good option to choose. While completing this step, it is also important

to consider the audience that your ad is targeting as the following process covers these details.

This includes things such as the target locations, the languages used and what devices and

networks you would like to advertise on.

Step 3) – Writing Strong AdGroup Ads

When creating your ad title and the text that lies underneath, you must keep in mind that your

audience's attention needs to be captured as quickly as possible. This may be a difficult task

considering that there is a limited amount of words that these ads are composed of. The more

concise and to the point that you can be, the more successful you will be in gaining your target

audience. Choosing tag lines that will leave people wanting more information is a great strategy

to use. A call-to-action approach is also a very effective strategy; have your ad tell the viewer

what they want them to do by using words and phrases such as “Download now”, “Try Today”

or “Learn More”.

Step 4) – Establishing a Budget

Depending on the amount of money you have set aside towards advertising, some budget

options may be better suited than others. When selecting a bidding option, you can decide if

you want to set the bids for each click, or if you want Google Ads to set bids to help maximize

clicks within your budget. 3 main options offered by Google ads include a “cost-per-click”

method, a “cost-per-thousand-impressions” method, and a “cost-per-acquisition” method. Two

alternative options include setting the bids per click, either manually or having Google Ads do it

for you. The option you choose mainly depends on the types of ads you run and, of course, the

budget you have set to run them.

Step 5) – Ad Extensions & Advanced settings

Before your ads go up, there are a few extra things that you can add to make them more

effective. For example, you may want to add additional information underneath your ad that

allows viewers to directly get access to your website, social media, or mobile apps. It also allows

you to provide information about your business’s address or phone number that they can reach

you through. Advanced settings are also available to better optimize the way your ad performs.

You are able to change the scheduling and duration of a particular ad if you notice that it

performs best during certain periods or times of the day. Additionally, if a certain demographic

is viewing your ads more than others, you are able to exclude the audience that rarely makes

any interaction.
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Setting Up & Running Facebook Ads

Step 1) – Log In to Facebook Ads Manager

Just as Google Ads are very effective in advertising virtually everywhere on the internet,

Facebook Ads bring the same efficacy to users among Facebook. The added benefit of using

Facebook ads is the mere fact that Facebook not only has unique features that aren’t available

in regular google ads. Because Facebook Ads are optimized for the platform they are created

on, they bring a fresh new take on the way ads are showcased and interacted with. To get

started, first log in to your Facebook business page and open up the Facebook Ads Manager.

Step 2) – Select Your Campaign and Ad Objectives

Similar to Google Ads, Facebook ads use a campaign system. In order to access this, click on the

Campaigns tab, which will lead to you having to choose from 1 of 11 marketing objective

options Facebook offers. If you need more information on each of the 11 marketing objective

options and which is best suited for your goals, Facebook offers descriptions of each by clicking

the “Help: Choosing an Objective” link displayed on the page. Be sure to choose a campaign

objective based on your aim for this particular ad. Keep in mind that for conversion-oriented

objectives (like sales) you can pay per action, but for exposure objectives (like traffic and views)

you will pay for impressions.

Step 3) – Set Up an Ad Account & Target Your Audience

If you’re new to Facebook ads, you probably don’t have a Facebook ad Account. To set one up,

click on the button that reads Set up Ad Account, and you will be prompted to fill out some key

details to create your ad account. Enter your country, preferred currency, and time zone, then

click Continue. Keep in mind, however, That if you wish to change any of these details in the

future, you will have to create a new Ad Account. When it comes to targeting an audience,

Facebook gives you plenty of options such as target location, age, gender, and language, to

better narrow down the results as to who see’s your ads. As you select this information, keep an

eye on the audience size indicator located on the right of the screen, which gives you a sense of

your potential ad reach. Detailed targeting options are also available and can definitely improve

your ads performance

Step 4) – Fabricating the Ad

Now comes the fun part: designing and figuring out where the ad will show up. Facebook gives

you plenty of options here as to how your ad will look and what format it’ll be in, however the

formats will vary based on what campaign you chose in Step 2. This is where facebook shines,

as the formats that you can choose from are unique, exciting and fun. Some of these formats
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include traditional photo or video ads, video poll ads, carousel, slideshow and collection ads,

and even Facebook stories or Facebook Messenger ads. Placement is almost just as important

as the format of the ad itself. Facebook also asks where you would like your ads to be placed. If

you aren’t too picky about this, it may be best to let Facebook automatically choose the

locations that your ad shows up based on their performance. To do this select Automatic

Placements.

Step 5) – Set Your Budget and Schedule

Before your ads can be posted, you have to pay for them. In this step, you need to decide how

much money you want to spend on your Facebook ad campaign. You can choose a daily or

lifetime budget, as well as set the start and end dates. This is especially useful if you want to

schedule your ad to be posted right away, or later on in the future. You are also able to add in

an optional cost and bid controls, which will cap the amounts per action rather than for your

overall campaign, giving you a bit more control as to where your money is going.
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Create a Following on Social Media

Your business or brand should always be looking for ways to grow. Constantly expanding and

the will to discover new ways of gaining customers are key assets to a healthy business model

that will ensure you stay around for a long time, far outrunning your competitors. Using all the

social media and digital platforms described up to this point will definitely help your brand

venture new horizons while gaining new customers along the way, however, they aren’t going

to run themselves. Time and energy must be dedicated to formulating a solid platform that not

only gains plenty of attention, but also generates engagement.

Like the blood that carries oxygen from the lungs to the rest of the body, a social media

following will provide your platform and business the essential influence and leverage to gain

revenue. Creating a following is easier said than done, but with diligence and consistency in a

few key areas, your following across platforms will bloom and thrive. To begin, you first must

understand the audience that already follows you, or if you have no audience, figure out the

audience that you want to attract. Once you have this demographic figured out, the next step

you must take is targeting and enticing them to join your circle. There are numerous ways to

attract your target audience, but the most obvious and simplest way is to give your audience

what they want! Whether it’s crazy photos of the products they love, or captions that contain

fun facts, be sure to continuously provide them the content they enjoy the most. It may take

some time and test runs to figure this out however, but this is where analytic tools can come in

handy. Review all your past content that was especially successful and begin to figure out what

it is they all have in common that made them so popular.

After you’ve established who your audience is and what it is they like about you, you need to

ensure that these things remain in front of your followers. Being regular and consistent in your

post content and schedule is important. A post here and there a couple times of week will get

lost in the millions of other posts, so establishing a schedule that you and your followers can

adhere to will help make sure your post will stay afloat within the sea of all the others. Be sure

to make your schedule frequent, but not too frequent however, as posting too often can

become irritating and will be regarded as spam by your followers, in turn causing them to leave

you behind due to your annoying habit.
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Developing a meaningful relationship with your followers is the most effective way of retaining

them for a long period of time. Taking the time to not only see the value in your followers, but

to actually engage with them will not only deepen connections and foster engagement, but it

will also help build trust. If someone comments or messages you on social media, be sure to

respond back. In addition, be the first to strike up a conversation by responding to other

comments or sending out friendly messages to those who may be interested in your business.

Social media is meant for people to be social, so be sure to do just that, however, be mindful

that you aren’t being audacious or nosy enough to be where you are not wanted.
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Additional Tips & Tricks

In this section we offer you some additional tips and tricks of the trade that can help you gain

more success in your digital marketing journey. Feel free to use one or all of these tips; the

digital world is your oyster

1) Everyone Loves Free Stuff!

Holding giveaways for free products or merchandise is a great way to attract people to

your business with little cost to you (depending on what it is you decide to giveaway that

is). By setting guidelines and contest entry rules, you can direct an inflow of followers to

your social media and website. Make people agree to follow you or like and comment on

a certain social media post in order to be entered into the giveaway and you’ll see a

drastic increase in your following and engagement almost instantaneously.

2) Keep an Eye on Your Competitors

Take a peek at what your competitors are doing in order to gain insight as to what may

or may not be working out for them. This can also give you inspiration to try something

different that may gain your business more attention than your competitors are.

3) Match the Message and Format to the Proper Network

What may work out great on Twitter may not necessarily work so well on Linkedin,

Instagram or Facebook. The types of messages you post should vary across networks, as

well as their frequency. For example, you can post 10 to 15 times a day on Twitter and

not be much of a bother. However, 10-15 LinkedIn, Facebook or Instagram posts might

appear obnoxious. Take the time to learn and study the social media networks you use

and fit your posts to each.

4) Interconnect All Your Accounts

Having clickable links or buttons that allow viewers to jump from one platform to

another is a great way for people to connect and interact with you in multiple ways.

Include links to your instagram, Facebook and Blog page on your website and in emails

at the very least.

5) Make It Easy To Share Your Content

We’ve all gone through the hassle of copying and pasting lengthy URLs to share with
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family and friends. Don’t let this be the case for your website or social media content!

Include a share button or feature that makes it easy for your viewers to share your

business’s content with others on multiple platforms. This not only makes it quick and

simple for your viewer, but it’s also easy and free added exposure for your content and

business as a whole.


